In addition, KMA strives
to publicly share its ecofriendly message. For
example, the company ’s
current 62-page Sustainability Report can be downloaded from its Web site.

RISO Inc.
Perhaps RI S O Inc.’s
(http://us.riso.com) ranking
as the “most green” company by respondents to the
I.T. Strategies survey can be
attributed to the company’s
long-term focus on environm ental st e ward ship. In
1996, the digital duplicator
and printer manufacturer
d e velop ed its Env ironmental Charter. In 1998, it
established the RISO Environmental Protection Principles.
In 2000, RISO’s manufacturing plan and R&D technology
center received ISO 14001 certification.
“So, this is not a new idea for us; it is not a passing fad or
trend,” says David Murphy, vice president of marketing.
“This is a very, very major part of our corporate principles
and our feeling of responsibility to the global environment.”
For RISO, that responsibility is apparent in the development of its products, says Murphy. “Our products have
always been geared to reducing the footprint [or negative
impact] on the environment,” he says. “For example, our
duplicators utilize soy-based ink and do not have any hazardous ozone or CO2 emissions, and our supplies are
biodegradable.”
In the past, adds Murphy, RISO did use oil-based inks.
“We decided to switch to soy because it is environmentally
friendly,” he says. “It actually costs about the same if not a
little bit more for us to produce soy-based ink, but we do it
because of our feeling of responsibility to the environment.”
Murphy also cites the low amount of energy that RISO’s
ink-based products require, as compared to toner-based
products that require heat. “As a result, they draw very little
electricity,” he says. “In fact, our duplicator draws 3.5 amps.
That’s the equivalent of using four 100-watt light bulbs
about an hour a day.”
Looking to the future, Murphy sees an ever-growing
interest in eco-friendly initiatives. “We are finding that the
new generation in the workforce is more conscientious
about helping the environment,” he says. “That is good news
for our society.” 
Brent Hoskins, executive director of the Business Technology
Association, is editor of Office Technology magazine.
He can be reached at brent@bta.org.
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Memory Experts
International
Li ke KMA, Memor y
Experts International (MXI,
ww.memoryexpertsinc.com)
has received the ISO 14001: 2004 certification. In addition,
MXI, a manufacturer of memory expansion modules, data
storage systems, cable assemblies and portable security
devices, is a certified Zero Waste to Landfill company.
“Simply put, Zero Waste to Landfill means that materials
we use in our manufacturing processes, including packaging, are recycled and/or reused,” says David Fry, MXI executive vice president, USA. “We use a system known as the
Five Rs — reduce, refuse, return, reuse and recycle.”
Fry shares an example of the far-reaching benefits of
adherence to the Five Rs system. “We were seeing packaging
coming to us from one of our hard drive manufacturers that
we were finding difficult to recycle,” he explains. “So, we said
to them, ‘We can’t recycle this packaging. We don’t want it
anymore. Please don’t give it to us.’”
As a result, the supplier began picking up the packaging
from MXI after delivery of its hard drives. “They found some
cost saving benefits by meeting our requirements,” he says.
“They are now reusing the packaging over and over again,
not only with us, but with many of their customers.”
In recent years, Fry says the company has seen considerable savings due to its eco-friendly efforts at its Santa Ana,
Calif., manufacturing facilities. An evaluation of electricity
consumption, for example, led to improved energy usage,
reducing the cost of electricity by 30 percent. Similarly, by
recycling metal, plastics, bottles, cardboard, paper, etc., MXI
has reduced the number of filled waste containers (3-cubicyard dumpsters) from 36 to four each month.
The key to success in reducing waste is making it easy for
employees by using properly marked, error-proof recycling
containers, says Fry. “You simply tell them what you’re
trying to do, and you ask for their help in getting it done,” he
says. “It isn’t that difficult.”
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The Green Office
Sharing the eco-friendly message
by: Brent Hoskins, Office Technology Magazine

n the mid-1990s, of fice
technology dealers began
to see th e use of th e
Energy Star logo in relation to
copiers, printers and, later,
MFPs. The logo signifies compli anc e to a U.S . Env ironm ental Prot ection Agency
(EPA) program that i s
desi gn ed to identify and
promote energy-efficient products that help to reduce greenhouse gas emissions. Today,
the logo has become a familiar
image within the industry and
is widely used among office
technology manufacturers.
W hi l e th e En erg y Star
program is important and beneficial, some dealers may wonder what other ecologically
friendly initiatives their vendors have pursued. Are vendors
— both on the hardware side and the software side — doing
enough to help sustain the environment? Which vendors are
seen as doing the best job?
Consultants at I.T. Strategies (www.it-strategies.com) had
these and other questions as well. In the Spring of 2007, the
Hanover, Mass.-based firm, which offers consulting, research
and business implementation services, surveyed office technology dealers to find out how they view their vendor partners in terms of eco-friendly initiatives. The results reveal
some industry leaders — and room for improvement.
Seventy-one percent of the respondents indicated that,
overall, they view the industry’s manufacturers as either
“somewhat green” or “not at all green.” In contrast, only 7
percent are viewed as “extremely green,” with 9 percent
viewed as “very green” and 13 percent viewed as “green.”

I
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W hat make s a c ompany
gre en? Th e sur vey results
report produced by I.T. Strategies reveals several key factors.
Among them: A well articul at ed m essa ge ab out th e
company’s position on green
issues; safe disposal instructions for products; support of
environmental groups, such as
The Nature Conservancy; ecofriendly packaging; and products that are En erg y St ar
compliant.
With these and other green
factors in mind , sur vey
respondents were asked to
rate those vendors seen as the
most green . Th e top three
vendors: RISO, Xerox and Kyocera Mita.
Regardless of how green vendors are today, it appears that
there is a notable level of interest among end-users in ecofriendly companies and their initiatives. Thirty-five percent
of dealers responding to the I.T. Strategies survey indicate
they do have “a particular customer group that is more concerned about green issues than others.”
Chris Wyszkowski, vice president of professional sales
and marketing for Equitrac Corp. (www.equitrac.com), a
provider of print management and cost recovery solutions,
says the percentage of companies concerned about green
issues is on the rise. In recent months, he and Equitrac CEO
Michael Rich have been meeting with CIOs and CFOs of the
company’s largest customers. “I would say that in about one
third of these C-level meetings there has been a discussion
about the importance of a sustainability objective within the
firm,” he says. “It is a new trend in North America. Twelve

concerns than the general
months ago it would have
“A
big
part
of
this
population,” he says. “So, the
been unusual for somebody
program has to do with
fact that you can deploy a
to talk about their sustaineffective use of paper and
solution to manage costs
ability goals.”
and get people to use reGiven thi s increased
reducing waste of paper.
sources more effectively —
interest in eco-friendly busiSo, we came up with a
and feel good about it beness practices among endfew specific ways that our
cause they know that they
users, w hat are of f ice
software can help these
are saving environmentally
technology companies dolaw firms reduce waste.”
sensitive resources — is an
ing to help sustain the envi— Chris Wyszkowski
absolute win-win.”
ronment? A brief look at
Equitrac Corp.
some of the initiatives of
Kyocera Mita America
four vendors familiar to
As noted, Kyocera Mita America (KMA, www.kyocer
dealers will provide some indication. Perhaps their efforts
amita.com) was among the companies cited as “most green”
will inspire others to become more eco-friendly.
by respondents to the I.T. Strategies survey. This may be due,
in part, to KMA’s ECOSYS printers, an entire line dedicated
Equitrac Corp.
In 2007, Equitrac announced its support for the joint to and named for its focus on “ecology” and “economy.”
Peter Hendrick, vice president of marketing for KMA,
American Bar Association-EPA Law Office Climate Challenge, an environmental initiative that, in part, encourages emphasizes the eco-friendly nature of the printer line. “Our
law offices to adopt best practices in office paper manage- unique ECOSYS technology incorporates a patented drum
ment. The software company supports the initiative by technology, which is separate from the toner container,
offering a 10 percent discount on Equitrac Professional 5 to eliminating the need to replace the drum when the toner is
any law firm that participates in the Waste Wise program, depleted, thus reducing landfill,” he explains. “We believe
one of three EPA partnership programs tied to the Challenge. that ECOSYS truly is a long-standing example of Kyocera
“A big part of this program has to do with effective use of Mita Corp.’s green initiatives and our pursuit of innovative
paper and reducing waste of paper,” says Wyszkowski. “So, product development.”
KMA also has a focus on pursuing eco-friendly efforts
we came up with a few specific ways that our software can
within its internal operations. In 2007, the company
help these law firms reduce waste.”
For example, he says, Equitrac Professional 5 includes a announced that it had received ISO (International Standard
feature called Follow-You printing technology that can Organization) 14001:2004 certification, which recognizes
“reduce waste by 10 to 15 percent that results from companies — through an independent audit — that have
unclaimed print jobs.” Instead, says Wyszkowski, “print jobs effectively managed their operational impact on the enviare never rendered to paper until someone is actually there ronment. Hendrick says the certification “underscores
Kyocera Mita America’s commitment to reduce waste and
to collect them.”
Equitrac also has developed an eco-friendly message for the consumption of energy/natural resources caused by
another of its primary customer groups — the education normal operations, such as sales, services and distribution.”
How have KMA’s operations helped the environment?
market. In 2005, the company launched a new Web site,
www.endprintwaste.com, which emphasizes, in part, how “We have reduced our electrical usage by 17 percent and our
Equitrac Express 4 can help educational institutions reduce paper usage by 39 percent, year over year,” says Hendrick.
paper waste. “We launched this after having a realization that “Those types of reductions have, in just one year, signifiour products were being sold where sustainability was the cantly lowered our carbon and nitrogen oxide emissions
primary objective,” says Wyszkowski, who notes that the edu- versus the previous year. In fact, these reductions equate to
cation market is particularly receptive to the eco-friendly more than 40,000 gallons of gasoline, 9,000 tree seedings
message. “In the educational environment, you have students grown for 10 years and three acres of forest preserved from
and faculty who have a higher recognition of environmental deforestation.”
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